The Growing Market in Asia Pacific,
Middle East & Africa for Beverages
with Probiotic Benefits

The market for probiotic beverages Is especially strong in Asia
Pacific, the Middle East and Africa (APMEA), creating opportunities
for manufacturers to formulate products with the science-backed
benefits consumers demand.
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How BC30™ can help

BC30™ probiotic can help manufacturers create B‘ —
innovative food and beverage products to meet Want to know more? Contact us
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This infographic is intended to provide scientific and educational information only for our business-to-business
customers and should not be considered medical advice or otherwise approved for use in finished products available
for consumers. All content presented in this piece is reflective of what is considered appropriate for the US market and
may not align with regulations outside the U.S.; please contact us to learn of recommendations for other regions. It is
recommended that brand manufacturers work with their legal counsel to confirm the appropriateness of claim language.
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